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� e Bachelor of Fine Arts (BFA) in Graphic Design is 
rigorous and challenging. � e program emphasizes 
conceptual design methods, appropriate aesthetics, 
history, writing development, verbal articulation, 
and training in technology that prepare the student 

to enter the graphic design profession. Students 
have opportunities to explore all aspects of graphic 
design, such as packaging, illustration, information 
design, advertising design, web design, multimedia 
design, motion design, and book design. 

▼   Disney Emoji
Minnie by Kirsten Worrells, ‘17
Squirt by Stefanie Shoemaker, ‘17

▼  Students in Art 234 participated in an environmental design 
competition that was judged by the EDPA (Experiential Designers 
and Producers Association).

▼ Mercedes-Benz Classic Center 
     Poster by Travis McClure ‘19

Paper Tunnel Book by Erin Schmitt, ‘20 Groot Emoji by Nic Oe�  ing, ‘17,  
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Minnie by Kirsten Worrells, ‘17Minnie by Kirsten Worrells, ‘17
Squirt by Stefanie Shoemaker, ‘17Squirt by Stefanie Shoemaker, ‘17



Individual
Internships & Campus Jobs
Students are encouraged to intern as soon as 
they are able, and required to complete a 120 
hour � eld internship in their senior year. Some 
of the places our students have interned include: 
Quicksilver Inc., Roxy, Volcom, O’Neil, Chase 
Design Group, Capston Studios, St. John, Crisp 
Brand Agency, Clear Channel Radio, Seventeen 
Magazine, Filter Magazine, Bozel, and Amarati.

Students have the opportunity to obtain 
on-campus jobs in a variety of Graphic Design 
positions. Within the department is the 
Ideation Lab where students work on projects 
for many departments across the University. 
� is allows students to gain valuable 
experience while furthering design skills. 

Assessment
Students are assessed on their overall performance 
and progress during their Sophomore and 
Junior years by all design faculty. In their 
Senior year, an assessment is carried out by 
external professional designers who attended 
the annual AIGA portfolio review helping the 
students mature and grow professionally.

Alumni Success 
Our alumni work throughout the USA and 
worldwide. Check out Commpost for recent 
highlights and the Chapman website for Art 
Alumni pages.
Visit www.chapman.edu/wilkinson/art/graphic-
design/graphic-design-alumni.aspx

the annual AIGA portfolio review helping the 
students mature and grow professionally.

Alumni Success 
Our alumni work throughout the USA and 
worldwide. Check out Commpost for recent 
highlights and the Chapman website for Art 
Alumni pages.
Visit www.chapman.edu/wilkinson/art/graphic-
design/graphic-design-alumni.aspx
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2015 Orange International Street Fair Visitor 

Brochure. “Local Cravings Global Eats Menu”

Event Poster

Way�nding landmarks. Team Leaders, Paige Carmichael and Summer 

Woodward presenting on behalf of their group to the 

OISF Board of Directors

Inspired by the original fair in 1910, �e Orange International Street Fair 
has been a tradition in the community since 1973. For the second straight 

year the nonpro�t event has partnered with Chapman University Art 430 
Advanced Graphic Design students and Adjunct Professor, Clint Woesner, to 
develop the theme and visual campaign for the iconic festival held on Labor 
Day weekend in �e City of Orange. �e project begins with the students visit-
ing the event and meeting with President, Mike Winger, and Vice President, 
Adam Feliz. �e students record information about the event experience and 
objectives, interview attendees and vendors, and take a photographic audit of 
existing event graphics.

�e class divided into three groups, each selecting leaders and assigning 
tasks. Separately, the groups spend several weeks developing theme and visual 
campaign concepts for the Street Fair. Beyond visual design, the students 
explored ways to improve the event experience and provide additional value 
the attendees. �e groups present their solutions to the Street Fair committee. 
A�er further development and re�nement the �nal solutions are presented to 
the OISF Board of Directors and one theme and visual campaign is selected to 
be used for the upcoming fair.

�e campaign for the 2015 Orange International Street Fair, “Local Cravings 
Global Eats”, was designed by Art 430 Advanced Graphic Design students, 
Erik Holtan, Annie Unruh, Lauren Armenta, Katie Benedikt, Brenna Butler, 
Sean Imayanagita, Kelly Smith, Maddie Switzer, Tara Vasvani.

Professional Projets for Real Clients
Client: Orange International Street Fair Project

Suerte: Paige Carmichael, Annie Unruh, Erica Loewy, Laruren Armenta,

 Sasha Netchaev, Stephen Levin.

Client: Modern Gourmet Foods Product Packaging
Modern Gourmet Foods is a local business specializing in “provide consumers 

with creative and a�ordable entertaining solutions.” In need of fresh new ideas 
in beverage and food packaging for the 2016 product lines, the Modern Gourmet 
Foods marketing team turned to the Advanced Graphic Design class to  
provide solutions.

Modern Gourmet Foods presented three challenges for the 430 Advanced 
Graphic Design Class. One challenge was to re-brand an existing line of 
adult beverage mixers targeted at young women and provide two packaging                 

solutions — one for a single bottle and another for a set of three small bottles 
for the holiday season. A second challenge was to design a new contemporary 
package for a Mrs. Fields large cookie skillet with ingredients and a pallet retail 
display. �e �nal challenge was to design a holiday themed gi� box package for 
Godiva chocolates.

Four groups of students prepared many design concepts for each food category 
along with one round of �nal design re�nement. �e student designs were pre-
sented to Modern Gourmet Foods Senior Marketing Manager, Laura Gorringe.

Mrs. Fields Cookie Mix: Jake Kincaid, Henry Kuckens, Danica Hays, Kiera Hoe�e, Dhay Dinwindle, 

Valerie Geiger, Kelly Smith.

for students, alumni, friends, and supporters.
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Art 130 
Research 
Methods
Teams up with Orange Home 
Grown and the Old Towne Orange  Farmers and Artisans Market

In Art 130,  Research Methods for Designers, students were asked to visit the Old Town Orange Farmer’s and Artisans Market. A�er visiting the market, students took part in research methods in order to create 3 prototypes for products sold under the Old Town Orange Farmers and Artisans Market brand. �ey were supposed to logically, develop products based on their own research. What  would shoppers purchase at the market? How does your product �t in with the other products currently sold? �e students spent a few weeks researching, developing, and creating their products. Once �nished, students took their products to the market to be displayed for shoppers to look and vote on which they would want to see as a product at the market. 

GRAPHIC DESIGN PROGRAM
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ART 438  
Graphic Design 
Studio C

�is course is an on-campus studio oriented workshop with a focus on the development of �nished portfolio-quality design work. Professional designer/art director environment involves actual projects with clients, budgets and deadlines. Students are responsible for all project phases from design to production, print supervision and completion. �is semester, clients included  Siskiyou Brew Works, �e Oct Group, Spark Wheel Works, and Dave Freitas Racing.

Press check at Primary Color, Costa Mesa Posters on store wall

Grand Opening Party 

MENU

CRAFT BEERS . . . . . . . . . . . . . . . . . . .
RESCUE ALE
A Germa n Kö ls ch  s t y le  b e er  that  c ro s s es th e  d iv id e  b et we en a le  a n d lag er.  L ight a n d b ub b ly  wi th  jus t  a  to u ch of  b i t tern es s . T h e  p er fe c t  ref re sh er  b e er.  Ma d e with  th e f in e s t  P i l sn er  mal t  a n d b i t te red with  th re e d i f fe rent  N ob le  h op s ,  a l l  im p or ted f rom th e  Kö ln  a re a  of  centra l  Germa ny to  a d d to i t s  a uth ent i c i t y.  A  gre at  s e s s ion b e er.

HAPPY HOUR  
4:30-5:30 PM
$3 Pints & $10 GROWLERS

5% ABV

WINTER HOURS        
Wedn e s day,  T h ur s day &  Sun day

3:3 0 -8 :0 0 PM
Fr iday &  S aturday

1:3 0 -8 :0 0 PM
L ast  h ot  o rd er  at  7:45  PM
Clo s ed M o n days  &  Tu e s days

SUMMER HOURS
Wedn e s day,  T h ur s day &  Sun day

3:3 0 -8 :0 0 PM
Fr iday &  S aturday

1:3 0 -8 :0 0 PM
L ast  h ot  o rd er  at  7:45  PM
Clo s ed M on days  &  Tu e s days

TRINITY DIVIDE IPA
T h e b ig  b roth er  of  Mt .  Ed dy Go ld ,  th is f lavor f u l  a le  i s  c raf ted  wi th  a n  o utre a ch to th e  o ld  co untr y  ro ot s  of  IPA .  N o C as c a d e h op s  h ere.  Ins te a d ,  th re e  d i f fe rent  B r i t i sh h op s  a n d to u ch of  c r ys ta l  ma l t  ma ke th is b rew b oth  a  to u ch m ore  b i t te r  a n d h e a r t y tha n Mt .  Ed dy ’s  Go ld .

6.3% ABV

Mt Eddy’s GOLD 
PALE ALE
Mt .  Ed dy ’s  Go ld  Pa le  A le:  T h is  l ight  g o ld en co lo red Eng l i sh  s t y le  p a le  a le  i s  e asy dr in k ing a n d on ly  s l ight ly  b i t te red .  I t i s  inten d ed as  a  c ro s s over  t yp e b e er  fo r fo lk s  wh o a re  ma king fo rays  into  th e wor ld  of  c raf t  b e er s .

5% ABV

TIKI’s SHADOW 
PORTER
A ta d dy p or ter,  da rk  b la ck  in  co lo r  wi th a  c re a my h e a d .  T h is  a le  i s  h igh l ighted by ch o co late  a n d cof fe e  over ton e s  that  co m e f rom th e  Ch o co late  a n d Patent  mal t s  us ed in  i t s  c re at ion .  Low on b i t tern e s s  a n d h igh on f lavor  th is  a le  e ch o e s  i t s  Eng l i sh  ro ot s .

6.2% ABV

Red CLoud ALe
A Belg ian farm st yle.  A  sweet  brew with a  h int  of  red co lor  that  comes f rom the Belg ian-grown Munich malt .  Easy dr inking with only  the fa intest  h int  of  the Noble hops that  i t  i s  infused with .  Just  about  the eas iest  dr inking a le  you’l l  f ind .  A great switchover  beer  for  the per son who is  used to dr inking Amer ican s t y le  cerea l  beer s .

N a m e d a f te r  t h e  Re d C l o u d w h o r e h o u s e i n  M c Cl o u d b a c k  i n  t h e  e a r l y  d ay s .

5% ABV

. . . . . . . . . . . . . . . . . .

Sisk iyo u B rew Work s  i s  a  na n o -b rewer y,  b rewing 1-1/ 2  b a r re ls  of  Europ e a n s t y le  b e er s (Eng l i sh ,  Germa n & B e lg ia n)  p er  s e as on ,  co m bin ing g la c ie r  water s  f rom 14 ,0 0 0 ’  Mt .  Shas ta wi th  ingred ient s  that  com e f rom th e  ver y  p la ce s  wh ere  e a ch b e er  s t y le  i s  p ro d u ced .  T h e  b e er s  em p has ize  a  p rof i le  b a la n ced towa rds  mal t  f lavor s  rath er  tha n th e  f lavor  of  h op s ,  a  s t y le  that  i s  d i f fe rent  tha n th e  cur rent  sup er-h o p rag e in  th e  US .
Own er  a n d b rewmaster  Patr i c  B r ush  has  b e en h om eb rewing b e er  fo r  a  co up le  of  d e c a d e s ,  b ut  i t  was  on ly  in  th e  las t  t wo ye a r s  that  h e  went  lega l  a n d e s ta b l i sh ed h is  b rewer y.  H is  wi fe  Su e ha n d craf t s  sp e c ia l t y  p iz zas  na m ed af ter  s t re et s  of  M c Clo u d .

OUR STORY
. . . . . . . . . . . . . . . . . . . . . . . . . .

GROWLERS TO GO!
CALL 530-925-5894

SISKIYOUBREWWORKS.COM
110 Squawvalley Road, McCloud, CA

(in the red barn across from the Chevron)

PINT . . . . . . . . . . . .  $4.00 HALf-PINT . . . .  $2.50 Growler . . . .  $12.50

BUSINESS CARD

DAVE FREITAS
OWNER

DAVEFREITASRACING.COM
WEBSITE

DF.RACING@VERIZON.NE T
EMAIL

562.944.RACE
PHONE

Business Card Concept 1

DAVE FREITAS
OWNER

DAVE.FREITAS.RACING.COM
WEBSITE

DF.RACING.@.VERIZON.NET
EMAIL

562.944.7223
OFFICE

714.726.4619
CELL
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Graphic Design students work on the Lunar Mission One Project
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Meet the Summer 2015 London Lunar Mission One team. 

From le� to right: Steven Karrnn, Joe Dolack, Sophie Lerner, 

Sarah Pratt, Codyanne Cornwell, Melanie Wells, Ron Leland, Sarah 

Herzog, Val Geiger, Katie Bailie, Lindsey Meyer, Dominique DiPilla, 

DeAdra Renee’, Eric Chimenti. 

Not all work.
�e weekend was free days to soak up as much London Culture 

as possible before going back to the project on Monday. It was 

a time to sightsee, explore, and experience London and the 

surrounding areas.    

Food Along the Way
�ere was never a shortage of both traditional and 

new food to try along the way.

Chapman professors Eric Chimenti and Ron Leland, began 

the London Sustainable Design course, where students 

would spend two weeks at Chapman and three weeks in London 

working on a real-world project with a real-world client. �ey 

have had the opporunity to take students sixtimes now. In the 

summer of 2015 13 students traveled to london. 

�is year, the client was Lunar Mission One, a kick-started 

space company, now supported internationally, with plans to 

drill a core sample of the moon for research and place a time 

capsule of Earth’s digital information in its place. �us far they 

have rallied a team around the cause, and have plans to launch 

sometime around 2024. Students challenge was to help Lunar 

Mission One build a larger group of supporters from the United 

States by developing a communication tool to create emotional 

interest and encourage professionals, and the general public, to 

get involved.

At �rst, students were charged with naming this communication 

tool, branding it, and implementing it within a “launch kit.” 

Creating logos and using them within branded materials were 

challenges they were very accustomed to, having completed 

countless classroom projects with these goals. But as they delved 

into these challenges, they began 

to realize that, in order for Lunar 

Mission One’s ultimate goal to be 

achieved, they needed to think 

bigger, adventuring outside the 

scope of their original charge.

It was  decided to create Lunar 

Mission Everyone, a program 

that gives young adults and 

children ages 4-24 the once-

in-a-lifetime opportunity to 

contribute their stories to the 

digital archive on the moon. 

�ey knew that to reach students, 

Lunar Mission Everyone will need 

to gain acceptance from their 

administrators, who will then 

develop a way to incorporate the project into their curriculum. 

As students from these initial pilot schools contribute their 

written stories, videos, and voice recordings using Lunar 

Mission Everyone’s upload website, the project’s recognition will 

grow. �ey strategized that the program would then grow from 

pilot schools to any schools wishing to contribute, and then 

anyone wishing to contribute.

See page 3 for the exhibition.

Integrated
AIGA Graphic Design Club 
� e AIGA a�  liated student group allows 
students to be involved in the local design 
community, create a community of their 
own and helps them build leadership skills. 
Students gain access to invaluable resources 
and opportunities to help make the transition 
from student to professional designer.

Visual Thinker Lecture Series
� e Department of Art hosts lectures every 
semester designed for students to explore visual 
culture from a wide range of art professionals 
across disciplines o� ering opportunities to learn, 
be inspired, and network.
www.chapman.edu/wilkinson/art/speaker-series.aspx

Commpost
Since 2005 the Graphic Design program has been 
communicating and posting the happenings of 
professors, students, interns, and alumni. 
www.chapman.edu/art/commpost/default.asp.
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Meet the Summer 2015 London Lunar Mission One team. 

From le� to right: Steven Karrnn, Joe Dolack, Sophie Lerner, 

Sarah Pratt, Codyanne Cornwell, Melanie Wells, Ron Leland, Sarah 

Herzog, Val Geiger, Katie Bailie, Lindsey Meyer, Dominique DiPilla, 

DeAdra Renee’, Eric Chimenti. 

Not all work.
�e weekend was free days to soak up as much London Culture 

as possible before going back to the project on Monday. It was 

a time to sightsee, explore, and experience London and the 

surrounding areas.    

Food Along the Way
�ere was never a shortage of both traditional and 

new food to try along the way.

Chapman professors Eric Chimenti and Ron Leland, began 

the London Sustainable Design course, where students 

would spend two weeks at Chapman and three weeks in London 

working on a real-world project with a real-world client. �ey 

have had the opporunity to take students sixtimes now. In the 

summer of 2015 13 students traveled to london. 

�is year, the client was Lunar Mission One, a kick-started 

space company, now supported internationally, with plans to 

drill a core sample of the moon for research and place a time 

capsule of Earth’s digital information in its place. �us far they 

have rallied a team around the cause, and have plans to launch 

sometime around 2024. Students challenge was to help Lunar 

Mission One build a larger group of supporters from the United 

States by developing a communication tool to create emotional 

interest and encourage professionals, and the general public, to 

get involved.

At �rst, students were charged with naming this communication 

tool, branding it, and implementing it within a “launch kit.” 

Creating logos and using them within branded materials were 

challenges they were very accustomed to, having completed 

countless classroom projects with these goals. But as they delved 

into these challenges, they began 

to realize that, in order for Lunar 

Mission One’s ultimate goal to be 

achieved, they needed to think 

bigger, adventuring outside the 

scope of their original charge.

It was  decided to create Lunar 

Mission Everyone, a program 

that gives young adults and 

children ages 4-24 the once-

in-a-lifetime opportunity to 

contribute their stories to the 

digital archive on the moon. 

�ey knew that to reach students, 

Lunar Mission Everyone will need 

to gain acceptance from their 

administrators, who will then 

develop a way to incorporate the project into their curriculum. 

As students from these initial pilot schools contribute their 

written stories, videos, and voice recordings using Lunar 

Mission Everyone’s upload website, the project’s recognition will 

grow. �ey strategized that the program would then grow from 

pilot schools to any schools wishing to contribute, and then 

anyone wishing to contribute.

See page 3 for the exhibition.

Interdisciplinary
Work with Ad/PR students
Design students work alongside Advertising 
Majors on senior level projects and in the annual 
National Student Advertising Competition.

Work with Law students
Design students work alongside Law 
students on trial competitions to 
create clear communications.

Work with Science Students
Design students have been in� uenced 
by their classroom experience working with 
the Jet Propulsion Lab (JPL) and NASA.

Work with Political 
Science Students
Design students work with Political 
Science students to form and develop 
e� ective communication.

Work with Marketing Students
Design students work with Business/Marketing 
students to create visual communications.

Liberal Arts Core
Students explore a range of topics, concerns, and 
methodologies from historical culture, formal 
analysis and iconography to material culture, 
social history, and gender studies, within their 
General Education.

Extra-curricular Activities
Chapman o� ers an exciting range of 
activities that can enhance the student’s 
learning experiences outside their major.

Minors
Students are encouraged to minor in Arts 
and Humanities, Advertising, Digital Arts, 
Business, Entrepreneurship, Social and 
Cultural Studies, Area Studies, Historical 
Studies, Language Studies, Communication 
Studies, to round out their education.

International
London, Olympics, 
and Beyond
GD 308, Sustainable Design, has given all graphic 
design students the opportunity to work in 
London with primary agencies. From 2009–2011 
the classes worked on the 2012 Olympics. In 2013, 
the class worked on the Living Cities project. In 
2015 the project was Lunar Mission One and 
continued into the summer of 2016. 

Study Art History in Italy

� e department o� ers speci� c travel courses 
to Italy ful� lling both general education 
and major/minor requirements.

Global Studies
� e Department of Art strongly encourages 
our students to study abroad. We advise 
students to select study abroad sites that will 
push their limits and provide them with the 
most opportunity to grow while having 
a global experience.  

▼  Students waiting for the tube while in London 2013.

▼   A graphic design graduating class and professors 
enjoying one last picnic.
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All new transfers and freshman students applying 
to the B.F.A. Graphic Design program must submit 
a Creative Supplement as well as the Common 
Application. � e Creative Supplement application 
requires you to submit four pieces to be considered. 
Please visit: https://www.chapman.edu/admission/
undergraduate/applynow.aspx, for more information.

For all current students, please contact the Art O�  ce 
for more information.

The Department of Art Portfolio 
application requires you to submit 
four items to be considered:

1.   Statement of Interest: 
Please respond to all of the following:

a. Provide insight to your creative
 background and experience? What
 appeals to you about the Chapman’s
 Graphic Design Program?

b. Describe the most infl uential 
 designer or artist? What is impactful
 about their body of work and how has
 this person’s work impacted your
 decision to be a designer?

2.  Statement of two most 
successful works:
Art is visual communication. Pick the 
two most successful works in your 
portfolio and explain in a statement 
what makes them most signifi cant, 
including how the formal elements 
of the works support their meaning. 
Statement should be about 500 words 
in length, total.

3.  Signed Letter of 
Recommendation: 
Submit a signed letter of 
recommendation from a high school 
art teacher or art mentor, speaking to 
your creative talents and merits as a 
student. The letter is not required to be 
confi dential, but submitting a signed 
letter of recommendation is mandatory. 
NOTE: This letter is in addition to the 
recommendation letter required by the 
Admissions Offi ce.

4.  Media Uploads:
Portfolio: Upload 8 to 10 examples 
of your best art work. It may include 
design, drawing, painting, ceramics, 
sculpture or whatever you feel best 
demonstrates your talent.

Photo: Upload a photo of yourself 
so we can identify you. Professional 
headshots are not necessary.

NOTE: In total you should upload 8-11 
items, including one photo of yourself

Please visit or contact us at:
 Web: chapman.edu/wilkinson/art/graphic-design
 Phone: 714-997-6729
 O�  ce: Moulton Hall 173

BFA in Graphic Design 
Curriculum:

GD 100 Book Arts
GD 102 Research Methods for Designers
GD 103  Visualization
ART 122 Objects and Space
ART 195 Art and Text
GD 200  Introduction to Graphic Design
GD 201 Typography
GD 202  Web Design
GD 203  Color
GD 204  Objects and Space II
GD 303  Information Design
 2 ART History elective courses & 2 ART/DESIGN elective courses
GD 300  Graphic Design
GD 301  Book Design 
GD 302  Branding and Advertising Design 
GD 304 History of Graphic Design 
GD 306  4D Design
GD 307  Advanced Typography 
GD 400  Advanced Graphic Design  
GD 401  Graphic Design Business Practices
GD 402  Advanced Interaction and Web Design
GD 408  Independent Internship 
GD 496 Graphic Design Portfolio

78 UNITS Total




